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SUN & SDGs

ZERO 600D HEALTH QUALITY GENDER CLEAN WATER
HUNGER AND WELL-BEING EDUCATION EQUALITY AND SANITATION

AFFORDABLE AND
CLEAN ENERGY

NO DECENT WORK AKD
POVERTY ECOROMIC GROWTH

INDUSTRY, INKOVATION
AND INFRASTRUCTURE

W Nutrition is a vital precondition
for achieving these goals

B Achieving these goals
supports nutrition

at the heart of the SDGs

Every $1invested  gives $16 return
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SUN and SDGs

KRR EIISDGs ERDORERRRND—

“Nutrition is both a maker and a marker of
development Improved nutrition is the platform for
progress in health, education, employment,
empowerment of women and the reduction of poverty
and inequality, and can lay the foundation for peaceful,
secure and stable societies.”

Ban Ki-moon, United Nations 8th Secretary General, a message for
the SUN Movement Strategy and Roadmap (2016-2020).
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Access to Nutrition Index (ATNI)

1 Unilever

2 NestleEE

3 DanoneEZE

4 Mondelez

5 Mars

6 Grupo Bimbo

6 PepsiCo

8 FrieslandCampinaEZl
9 Ferrero

10 Kellogg Company
10 General Mills

12 Campbell

12 Coca-Cola

14 Arla Foods 6B
15 Ajinomoto H
16 ConAgra 1
17 Brasil Foods [ ||

18 Kraft (]

19 HeinzEZR |]
20 Lactalis
20 Tingyi

20 Wahaha
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ATNI Nutrient Profiling System (NPS)
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il : Cereal Based Product
PUBLIC HEALTH SENSITIVE NUTRITIONAL FACTORS

Total Energy: 10-20% DV/serving

Saturated fatty acids: <15% of energy1

Trans fatty acids: <2% of total fat

Added sugars: <25% of energy

Fructose: <50% Added sugars criterion

Sodium: <5% DV/100kcal2

PRODUCT CATEGORY SPECIFIC NUTRITIONAL FACTORS
Total fat: <30% of energy3

NUTRITIONAL CONTRIBUTIONS OF THE PRODUCT CATEGORY
Protein: >10% DV/serving and >12% of energy

Calcium: > 105 mg/ 100 kcal and >20% DV/serving
Fibre: >10% DV/serving or >89/ serving of Whole Grain
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Copyright © 2016 Ajinomoto Co., Inc. All rights reserved.
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182,77 Workplace Nutrition Project
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